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Part A: Vocabulary
Directions: Choose the number of the answer choice that best completes the blank. Then
mark your answer sheet.

It is important for an organization to ------——-- goals and objectives that are practical.
1) set 2) orient 3) intend 4) take

A statement of business mission usually ---------- a number of basic areas.

1) acquires 2) competes 3) covers 4) operates

They are doing whatever possible to get the ---------- share in the market.

1) strict 2) dominant 3) intentional 4) internal

The decisions made and the strategies followed by a company should be not only
economically should but also have a strong -----—---

responsible as well.
1) ethical

2) conscious

3) memorable

foundation and be socially

4) existing

_To

-

-YY

-y

-Yf

-Yb

-vs



F aio 734D a5k

35- Stay on top of change gives marketers the ---------- in developing products and strategies
that make a difference v
1) edge 2) continuum 3) outcome 4) frontier

36- The company’s new policy is one to which many employees ---------- , arguing that it
would lead to its more profitability.
1) seek 2) satisfy 3) subscribe 4) enhance

37- We sometimes need to carry out research to ------ev- some specific questions whose answer
may help us to promote our product.
1) impact 2) address 3) indicate 4) implement

38- When business marketers talk about demand they are referring to the amount of a
firm’s product purchased during a specified period of time -—--------—- a specific price.
1) given 2) categorized 3) offered 4) obtained

39- In the final step of the business buying decision process, an organizational buyer
assesses whether the performance of the product and supplier are living up to -----—---.

1) transactions 2) restrictions 3) expectations 4) classifications
40- e goods are those that can be seen, touched, smelled and/or tasted.
1) Conventional 2) Disposable 3) Tangible 4) Durable

Part B: Cloze Test
Directions: Choose the number of the answer choice that best completes each blank in
the following passage. Then mark your answer sheet.

DEVELOPING STRATEGIES FOR NEW AND EXISTING PRODUCTS _ This means
deciding “how to” achieve product objectives through the design of a new product that will
increase the organizations” market share. In addition, how to (41) ------- a product line to
attract new customers, and how to (42) ------- a product with declining sales.

A. The New Product Development Process--New product development typically occurs
(43) ---—---- : the visionary phase, the planning and development phase, and the test and improve
phase.

1. Idea Generation--New product ideas come from customers, salespeople, service providers,
and (44) ------- .

2. Screening Product Concepts--The process of examining the prospects of a product concept
achieving technical and commercial success.

3. Business Analysis--This includes considering (45) ------- the product can be developed
into a profitable (46) ------- to the organizations' product mix, the potential demand for the
product, and the expenditure of resources (47) ------- .

4. Planning and Development--A new product concept now undergoes commercial and
technical development.

(48) —----- _Legal documentation saying that an individual or firm has exclusive right to use a
particulat invention.

5. Test Marketing--The firm conducts a field experiment (49) ------- the effectiveness of the
product offering under realistic market conditions.

6. Launching a New Product--The process of commercializing a product (50) ------- carrying
out a complete marketing program.

41- 1) possess 2) interact 3) deliver 4) extend
42- 1) derive 2) embody 3) improve 4) discourage
43- 1) stages three 2) in three stages

3) in the third stage 4) in stages third



44-
45-
46-
47-
48-
49-

30-

51-

52-

53-
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1) others 2) the other 3) another 4) each other

1) that 2) what 3) that if 4) whether

1) result 2) contribution 3) availability 4) elasticity

1) efficient 2) total 3) private 4) necessary

1) Final frontier 2) Pathways 3) Patents 4) Mark-up pricing
1) whose test 2) in order for testing

3)to test 4) that test

1) by 2) with 3) into 4) on

Part C: Reading Comprehension

Directions: Read the following passages and choose the number of the answer choice
that is the best answer to each question. Then mark your answer sheet.

Passage 1

I. ELEMENTS OF PROMOTION _ Marketing communications can be categorized along two
basic dimensions _ the messages that are transmitted via the mass media versus those that are
communicated person-to person, and messages where the source is clearly identified as the
marketer and messages whose origins are unclear or are assumed to come from objective third
parties.

A. The Destination: Goals of Promotion _ No matter how messages arc communicated,
promotion strategies attempt to accomplish specific goals including informing consumers
about new goods and services, reminding consumers to continue using familiar products,
persuading consumers to choose one alterative over others, and building relationships with
customers.

B. The Promotion Mix _ The major elements of marketer-controlled communications
including advertising, sales promotions, publicity and public relations, and personal selling.

1. Personal Appeals _ The most immediate way for a marketer to make contact with a
customer is simply to tell him or her directly about how wonderful the product is.

2. Mass Appeals _ Whether in the form of an announcement that is mailed to a few hundred
local residents or a television commercial that is seen by millions, most marketing messages
are delivered as mass communications such as advertising, sales promotion, and publicity and
public relations.

Infomercial--A paid message broadcast to a TV aundience using a format resembling a
legitimate program.

C. Product and Package Design _ A product's appearance is often the key feature that helps to
determine if it will stand out from the competition, and whether customers will regard it as
crude or sophisticated, modern or traditional, cheap or expensive, and so on.

D. When Consumers Do the Promoting: Word-of-Mouth Communications _ Product-related
information informally transmitted from one consumer to another.

What does the passage mainly discuss?

1} Various components of a market

2) Ways to compete in a difficult market

3) Different ways to promote a product

4) The best way to market a product

The word “those” in line 2 refers to ——---===uce- .

1) dimensions 2) media 3} communications  4) messages

The word “others” in line 9 refers to ----------- .

1) goal 2} alternative 3) service 4) consumer



54-

55-

56-

57-

59-

60-

By “Word-of-Mouth”, the author means ------------- .

1) attracting customers by means of mass media

2) exploitation of all means available to communicate a message to customers

3) introduction of a product by a customer to other ones

4) contacting customers face to face to relay the message

The word “resembling” in line 19 is closest in meaning to ---------~-- .

1) following 2) being similar to

3) being as interesting as 4) entertaining

According to the passage, all of the following are true EXCEPT that

1) promotion is a multi-faceted activity

2) product promotion does not only include the introduction of a newly produced commodity
3) product appearance does not matter much in that people’s taste is subject to change

4) customers themselves sometimes act as a promotion device

An attempt made to make customers realize a product already presented is even now
available for use falls under the category of -------------,

1) mass appeals 2) elements of promotion
3) personal appeals 4) destination
Passage 2

C. Classifying retailers by the Selection of Merchandise They Sell

Merchandise Assortment _ The range of products sold. Merchandise Breadth _The number of
different product lines available.

Merchandise Depth _ The variety of choices available for each specific product.

1. Convenience Stores _ Neighborhood retailers that carry a limited number of frequently
purchased items including basic food products, newspapers, and sundries and cater to
consumers who are willing to pay a premiam for the ease of buying close to home.

2. Supermarkets _ Food stores that carry a wide selection of edibles and related products.

3. Specialty Stores _ Retailers who carry only a few product lines but offer good selection
within the lines they do sell.

4. Discount Stores _ Retailers who offer a wide variety of inexpensive brand name items in a
self-service, “no-frills” setting

Off-Price Retailers _ Retailers who buy excess merchandise from well-known manufacturers
and pass the savings on to customers.

5. Department Stotes _ Retailers who sell a broad range of items and a good selection within
each product line sold.

The basis of classification in the passage is ------------ .

1) what retailets choose to sell

2) the setting in which goods are presented

3) the customer type and their preferences
4) the price range available

Where are you more likely to pay for a product in addition to its regular cost?

1) Department stores 2) Convenience stores

3) Discount stores 4) Specialty stores

Which of the following is true about off-Price Retailers, according to the passage?

1) They make a big profit by selling excess goods.

2) They purchase from manufactures goods which they are willing to sell at a lower than the

actual price.
3) The are sometimes forced to offer their goods at a very low price.
4) They tend to buy from manufactures about to go bankrupt.
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